FIFA WORLD CUP QATAR 2022™

MATCH HOUSE HOSPITALITY SALES REGULATIONS
(STAND ALONE)

1. Purpose and Applicability of the Sales Regulations

1.1.

1.2.

1.3.

1.4.

These Sales Regulations outline the terms and conditions which apply to, and govern, the
sale and use of Hospitality Packages for the FIFA World Cup Qatar 2022™.

Each Customer acknowledges and agrees that, by submitting an Order to MATCH Hospitality
(or a MATCH Hospitality Sales Agent) in the manner described in Section 2.1, it confirms that
it has read, understood and accepts these Sales Regulations and, subject to Section 9, the
Code of Conduct, and that it agrees to be bound by these Sales Regulations and the Code of
Conduct. The terms and conditions contained in these Sales Regulations shall, in any case,
prevail over any other terms that the Customer may seek to impose or incorporate, or which
are implied by custom, practice or course of dealing. Any such other terms shall be deemed
rejected by MATCH Hospitality.

MATCH Hospitality reserves the right to amend the manner in which it sells Hospitality
Packages, and reserves the right to amend these Sales Regulations from time to time. Each
Sales Agreement will be governed by the Sales Regulations in force at the date on which the
Order is submitted by the Customer to MATCH Hospitality. MATCH Hospitality may also at
any time and without notice change the scope, pricing and availability of future Hospitality
Package product offerings.

All capitalised terms used in these Sales Regulations shall have the meaning ascribed to them
in Section 17.

2. Ordering Hospitality Packages

2.1. An Order constitutes a binding offer by the Customer to MATCH Hospitality for the purchase

2.2.

2.3.

of the Hospitality Packages (as identified in such Order), on the terms outlined in these Sales
Regulations and the Code of Conduct. All Orders must be signed by the Customer (or the
Customer’s authorised representative) and may be accepted or rejected by MATCH
Hospitality in accordance with Section 3. Any template order form provided by MATCH
Hospitality for the Customer to complete will not (under any circumstances) constitute an
offer or public offer by MATCH Hospitality.

If any Order is received by MATCH Hospitality (whether from any corporate or other legal
entity), MATCH Hospitality shall be entitled to rely on the signature applied to the Order as
evidence that the relevant signatory party has full legal authority to sign on behalf of the
Customer and that, if applicable, all relevant approvals have been obtained.

MATCH Hospitality reserves the right in its sole discretion to impose a limit on Hospitality
Packages which a Customer may purchase whether by reference to (i) quantities, (ii) package
type, category series or location and/or (iii) monetary value; provided that a Customer may
purchase subject to availability up to a maximum of forty (40) Hospitality Packages per
Match (unless otherwise approved in writing by MATCH Hospitality and FIFA).

3. Confirmation of Purchase
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If MATCH Hospitality (but not any Hospitality Sales Agent) elects to accept an Order, the
Order shall only be deemed to be accepted when MATCH Hospitality issues a Confirmation
of Purchase to the Customer, at which point the Sales Agreement shall come into effect.
MATCH Hospitality shall use reasonable endeavours to accept or reject any Order as soon as
reasonably practicable.

4. The Sales Agreement

4.1.

4.2.

4.3.

4.4,

4.5.

Subject to Section 9, each Sales Agreement shall consist of, and incorporate the terms of:
(i) the Order and Confirmation of Purchase;

(i) the Product Description;

(iii) these Sales Regulations; and

(iv) the Code of Conduct.

Any other samples, drawings, descriptive matter or advertising issued by MATCH Hospitality
or MATCH Hospitality Sales Agent, and any illustrations or descriptions of the Hospitality
Packages contained in MATCH Hospitality's catalogues or brochures are issued or published
for the sole purpose of giving an approximate idea of the Hospitality Packages, and shall not,
under any circumstance, constitute an offer or public offer by MATCH Hospitality. They shall
not form part of the Sales Agreement or have any contractual force.

MATCH Hospitality is the principal in the sale of Hospitality Packages to Customers.

The Customer acknowledges and agrees that no MATCH Hospitality Sales Agent has the
power or authority to formally accept or commit MATCH Hospitality to any Order (whether
on its own account or on behalf of MATCH Hospitality), to make any representations,
commitments, promises, guarantees, warranties or undertakings on behalf of MATCH
Hospitality, or to bind MATCH Hospitality in any way.

The Sales Agreement represents the sole and complete statement of the respective rights
and obligations of MATCH Hospitality and the Customer with regard to the sale (by MATCH
Hospitality) and purchase (by Customer) of the Hospitality Packages. The Sales Agreement
supersedes and extinguishes any and all other oral and/or written correspondence,
representations, understandings, negotiations, arrangements, proposals, sales materials
and agreements relating to the purchase of the Hospitality Packages which are the subject
of the Order.

All sales of Hospitality Packages under a Sales Agreement are final and binding on the
Customer. Subject to Section 6.7 below, all payments made by Customers in connection with
Hospitality Packages (whether or not such Hospitality Packages are the subject of a Sales
Agreement which is terminated) are to be treated as non-refundable, and MATCH Hospitality
shall be under no obligation to repay any sums to the Customer (unless MATCH Hospitality
agrees otherwise).

5. Hospitality Packages

5.1.

The scope of the services and benefits made available to the Customer by MATCH Hospitality
in respect of each Hospitality Package will be outlined in the Product Description. Customers
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5.2.

5.3.

5.4.

may not, following the conclusion of the Sales Agreement, request substitutions for, or
alterations to, any Hospitality Package services and benefits.

The Customer accepts and acknowledges that the scope of the Hospitality Package services
and benefits made available to it under the Sales Agreement are subject to such changes as
may be required for reasons of public safety and security, or as may be reasonably
determined by MATCH Hospitality, from time to time. MATCH Hospitality shall notify the
Customer of such changes as soon as reasonably possible.

The Customer and each of its Guests are required to bring with them, to the applicable
Session, the E-ticket to enable them to access MATCH House, together with any additional
or alternative document, pass or form of identification (including any form of dedicated fan
identification) that the Customer is notified is required in order for the Customer and each
of its guests to access MATCH House for the Session.

Customers who require special assistance due to a disability (including but not limited to
wheelchair seating and/or wheelchair access to MATCH House) must notify MATCH
Hospitality (or the MATCH Hospitality Sales Agent) in writing as soon as reasonably practical
and MATCH Hospitality will use reasonable efforts to provide such special assistance (subject
to availability).

6. Payment

6.1.

6.2.

6.3.

6.4.

6.5.

6.6.

6.7.

The full price of each Hospitality Package which is the subject of a Sales Agreement will be
due and payable in one (1) instalment by the Customer immediately on the issue of the
applicable invoice by MATCH Hospitality.

Payments may only be made by wire transfer or those credit cards identified as being
accepted by MATCH Hospitality from time to time.

Any VAT and/or other consumption or applicable local tax, fees or dues will be reflected in
the invoice at the applicable rate and shall be payable by the Customer in addition to the
price of the Hospitality Package.

Payments must be received in full in the currency identified in the Order and Confirmation
of Purchase, unless otherwise agreed in writing by the parties.

Any and all bank or wire payment, currency conversion, currency exchange control, credit
card charge or other charges incurred in connection with any payment obligation outlined
in Section 6.1 above will be the sole responsibility of, and be borne and payable by the
Customer in addition to the price of the Hospitality Packages.

No refunds of any amounts paid by the Customer to MATCH Hospitality will be made to the
Customer under any circumstances.

If any monies which are due and payable pursuant to Section 6.1 are not received by MATCH
Hospitality in full by the applicable due date, MATCH Hospitality may upon giving notice to
the Customer, in addition to all other rights and remedies available to it at law:

(i) terminate the entire Sales Agreement;

(ii) terminate the Sales Agreement in respect of a certain number of specified Hospitality
Packages only;
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(iii) retain, as a non-refundable deposit, any amounts paid by the Customer as at the date of

such termination;

(iv) charge the Customer interest on all amounts outstanding at five percent (5%) above 12

month US Dollar Libor rate as it may vary from time to time from the date payment
became due until actual payment is made;

(v) claim for all further losses and costs suffered by MATCH Hospitality as a result of non-

payment and/or late payment.

MATCH Hospitality retains the right to claim damages which are in excess of the amounts

specified above.

7. Delivery of Hospitality Package Components

7.1. Registration of Guest Details and Delivery of E-tickets for MATCH House Session

7.1.1.

7.1.2.

7.1.3.

7.1.4.

7.1.5.

7.1.6.

7.1.7

Customers will be required to access the MATCH House Online Booking Tool in the
‘My Accounts’ section of the website and enter their guests’ details.

Subject to Sections 7.1.1-7.1.5 inclusive, MATCH Hospitality shall make available to
the Customer E-tickets through the Online Booking Tool. To gain access to MATCH
House, Customer and/or Customer’s guests will be required to physically print the E-
ticket or save and present it on a mobile device or applicable mobile app, so that its
readable by MATCH Hospitality’s electronic security devices.

MATCH Hospitality shall use reasonable endeavours to make E-tickets available for
the customer to download by 01 November 2022 or in line with ticket delivery
timelines indicated by MATCH Hospitality from time to time.

Misplaced, damaged or lost E-tickets can be re-issued through the MATCH Hospitality
Online Booking Tool, making the previously issued E-ticket unuseable by anyone.
MATCH Hospitality will seek to inform the Customer (where an email address has been
provided) that any invalidated or discarded E-tickets are no longer valid and/or have
been cancelled.

Attending MATCH House without a valid E-ticket will not be permitted under any
circumstances.

Re-issuance of an E-ticket at MATCH House on the day, shall require photo
identification, and such other information or documentation as MATCH Hospitality
may reasonably require at the time.

Unless otherwise notified in writing to the Customer by MATCH Hospitality, neither
MATCH Hospitality nor FIFA shall be responsible on behalf of any Customer or Guest
for applying for, collecting or providing any travel visa or substitutional permits
(including any form of fan identification system such as a fan passport or equivalent
document or permit) to enter or exit Qatar. The Customer remains responsible at all
times for taking care of all general and event-specific requirements relating to their
own and their Guests’ entry to and exit from Qatar and in relation to their movement
inside Qatar.
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8. Hospitality Services

8.1. The Customer acknowledges and agrees that:

8.2.

(i) accessto MATCH House is strictly limited to the Session and day of the Session specified
on the E-ticket in respect of which the Hospitality Package has been purchased and to
the times indicated by MATCH Hospitality from time to time;

(ii) the delivery of all hospitality services and benefits in connection with a Hospitality
Package are subject to applicable laws;

(iii) MATCH Hospitality retains the right to amend the scope of the hospitality services and
benefits applicable to any Hospitality Package, provided that MATCH Hospitality
provides the Customer with replacement hospitality services and benefits of
substantially similar or better quality and value; and

(iv) access to MATCH House will be limited to MATCH Hospitality Customers and Guests who
are in possession of an appropriate E-ticket.

The Customer acknowledges and agrees that the Hospitality Packages have been reserved
for a particular Session at MATCH House. Subject to availability, amendments to a Session
may be made online up to 7 (seven) days prior to the Session reserved. Amendments
requested to any reserved Session less than 7 (seven) days prior to the Session will be
entirely at MATCH Hospitality’s discretion.

9. Code of Conduct

9.1.

9.2.

9.3.

9.4.

10. Data

10.1

The Code of Conduct and these Sales Regulations form an integral part of the Sales
Agreement, and the Customer irrevocably and unconditionally undertakes and agrees to
fully comply with the Code of Conduct and these Sales Regulations.

The Code of Conduct comprises the version to which the Customer agrees to be bound at
the date the applicable Order is signed by the Customer as updated and amended from time
to time. The Customer agrees to accept and comply with any updated version of the Code
of Conduct issued subsequently.

The Customer further agrees to ensure that its Guests fully comply with the Code of Conduct
and these Sales Regulations and the Customer, regardless of the Customer’s fault, remains
primarily liable to MATCH Hospitality for any non-compliance by the Guest.

If any E-ticket is cancelled or a Customer or Guest is expelled from, or refused entrance to
MATCH House as a result of a violation of the Code of Conduct or these Sales Regulations or
as result of any action authorised pursuant to any law or by-law, the Customer and/or the
Guest may (without prejudice to any other rights or remedies MATCH Hospitality may have)
lose all rights pursuant to its Hospitality Package(s) with no right of refund.

The Customer agrees that it shall comply with the directives of the competent Qatari
authorities with regard to the provision of individual or personal data for Guests. Not limiting
the generality thereof, the Customer shall, in particular, provide MATCH Hospitality,
immediately following any request by MATCH Hospitality, any Qatari authority and/or any
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third party authorised by the applicable laws, with full details relating to its identity and the
identity of each of its Guests, including but not limited to the Guest’s name,
passport/identity card numbers, nationality and date of birth and such other information
and/or data as MATCH Hospitality may require from time to time. 10.2. In the event that the
Customer fails to provide the details set out in Section 10.1, MATCH Hospitality reserves the
right (without prejudice to any other rights or remedies MATCH Hospitality may have) to
withhold delivery of the Hospitality Packages until such data is provided, to cancel the
relevant Hospitality Package(s) and/or to refuse entrance to the MATCH House to any
Customer or Guest for which data has not been provided, with no right to any refund. The
Customer acknowledges and agrees that any E-ticket and any other component of a
Hospitality Package(s) thus cancelled may be made available for re-sale by MATCH
Hospitality.

10.3 The personal data provided to MATCH Hospitality pursuant to these Sales Regulations will,
subject to applicable law, be used, processed, stored, and transferred to third parties
(including but not limited to cross-border transfer) designated by MATCH Hospitality
(located both within and outside of Switzerland) for purposes relating to: (i) Hospitality
Package sales and allocation procedures, (ii) any relevant safety and security measures, and
(iii) rights protection measures in connection with MATCH House. The Customer
acknowledges its responsibility to obtain the consent of each Guest to use his personal data
for the purposes described above.

10.4. Customers may update, correct or amend their personal data by contacting MATCH
Hospitality in writing. If an Order is rejected by MATCH Hospitality or the Sales Agreement is
cancelled or terminated (for whatever reason), the Customer may request deletion of its
personal data provided in connection with the Order by contacting MATCH Hospitality in
writing.

11. Prohibition on the Resale and Transfer of Hospitality Packages

11.1. The Customer shall ensure that any Hospitality Packages are only used by the Customer itself
or by its Guests to which the Customer provides the Hospitality Packages.

11.2. The Customer shall ensure that it or none of its Guests resell, exchange or otherwise transfer,
whether in whole or in part and whether for value or otherwise, any Hospitality Package, E-
ticket or other benefit or service provided in connection with a Hospitality Package, and that
all Guests are informed in writing by the Customer of this prohibition.

11.3. At no stage will a Guest become a party to the Sales Agreement or receive any rights under
or in connection with the Sales Agreement, or be entitled to any recourse against MATCH
Hospitality or FIFA or any FIFA World Cup™ Authority under the Sales Agreement.

12. Use of Hospitality Packages

12.1. The Customer expressly acknowledges and agrees that the purchase of a Hospitality Package
does not grant the right to, or permit the Customer and/or its Guest(s) to exercise, any
marketing, advertising or promotional rights with respect to the FIFA World Cup Qatar
2022™ or any ancillary event, any Match, any national team, player or official participating
in the FIFA World Cup Qatar 2022™, FIFA, MATCH Hospitality, the FIFA World Cup™ Authority
or any other affiliated body or event.

12.2. The Customer shall not, and shall ensure that each of its Guests shall not, hold itself out as a
sponsor of, or otherwise associate itself or its name, services or products in any manner
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whatsoever with, the FIFA World Cup Qatar 2022™ or any ancillary event, any Match, any
national team, player or official participating in the FIFA World Cup Qatar 2022™, FIFA,
MATCH Hospitality, the FIFA World Cup™ Authority or any other affiliated body or event.

12.3. The Customer shall not, and shall ensure that each of its Guests shall not, before, during and
after the FIFA World Cup Qatar 2022™:

(i) use a Hospitality Package or any component thereof for any marketing, advertising or
promotional purposes including, but not limited to, use as a prize in competitions,
games, lotteries, sweepstakes, or any other similar activity;

(ii) conduct any promotional, advertising or marketing activity in connection with the FIFA
World Cup Qatar 2022™ or any ancillary event, any Match, any national team, player or
official participating in the FIFA World Cup Qatar 2022™, FIFA, MATCH Hospitality, the
FIFA World Cup™ Authority or any other affiliated body or event; or

(iii) conduct any activity which MATCH Hospitality or FIFA reasonably believes may lead to
an association between the Customer, its Guest and/or the Customer’s or its Guests’
name, services or products and the FIFA World Cup Qatar 2022™ or ancillary event, any
Match, any national team, player or official participating in the FIFA World Cup Qatar
2022™, FIFA, MATCH Hospitality, the FIFA World Cup™ Authority or any other affiliated
body or event.

12.4. The Customer shall not, and shall ensure that each of its Guests shall not, develop, use or
register any name, logo, trademark, symbol, service mark or other mark (including without
limitation the official name and mascot of the FIFA World Cup Qatar 2022™) which may be
inferred by the public as identifying with FIFA, the FIFA World Cup Qatar 2022™ or the FIFA
World Cup™ Authority, including the words “World Cup”, “Mundial”, “FIFA”, “Coupe du
Monde”, “Copa do Mundo”, “Copa del Mundo”, “WM” or “Weltmeisterschaft” (or any other
term used in any language to identify the FIFA World Cup Qatar 2022™) or the development,
use or registration of the year 2022 in connection with any FIFA World Cup™ Authority, or
any similar indicia or derivation of such terms or date in any language.

12.5. The Customer shall not, and shall ensure that each of its Guests shall not, bring or cause to
have brought any promotional, advertising or commercial items of any kind into MATCH
House and/or the FIFA Fan Festival, including any banner, sign or leaflet for the purposes of
display or distribution without prior written confirmation from MATCH Hospitality. By way
of illustration only, the Customer and each of its Guests shall refrain from wearing any
clothing or materials which prominently features the name and/or logo and/or any other
trademark of the Customer and/or its Guest(s) and which is intended to be worn as part of
a group wearing the same or similar clothing in a way which MATCH Hospitality or FIFA may
regard as the conduct of a promotional, advertising or commercial activity.

12.6. The Customer shall not, and shall ensure that each of its Guests shall not, promote, sell,
display or distribute any promotional, advertising or commercial items or services at MATCH
House, such as, without limitation, any drinks, food, souvenirs and clothing and flyers. All
such items are subject to removal or confiscation at MATCH House by MATCH Hospitality,
and any person engaging in such activities is subject to ejection from MATCH House and/or
the FIFA Fan Festival.

12.7. By using any component of a Hospitality Package to attend the FIFA Fan Festival and MATCH
House, each Customer grants, and confirms that each of its Guests grants, FIFA, MATCH
Hospitality and any third party authorised by FIFA the unrestricted right and licence to use
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worldwide and in perpertuity the Customer’s and Guests’ image, likeness, actions, name,
voice and statements in connection with any live or recorded broadcast or other
transmission or reproduction of the FIFA World Cup Qatar 2022™, in whole or in part, by
means of any media existing now or in the future, for any purpose and without
compensation, consideration or notification. The Customer waives, and confirms that each
of its Guests waives, in advance all rights and actions seeking to oppose such use.

12.8. The Customer agrees and acknowledges that any violation by Customer and/or its Guests of
the terms relating to the use of Hospitality Package pursuant to Sections 12.1 to 12.7 above
represents a material breach of these Sales Regulations by Customer. In such case

(n MATCH Hospitality is entitled to terminate with immediate effect the Sales
Agreement pursuant to Section 15.2(i) below;

() FIFA is entitled to exercise its rights pursuant to Sections 15.2 and 15.3 below; and

(1) the Customer acknowledges and agrees to be directly liable to FIFA for any direct
and indirect damages suffered by FIFA, including but not limited to consequential
damages, incidental damage, loss of profits, loss of revenues, indirect damages of
whatsoever nature or punitive damages.

13. Acceptance of Risk, Limitations on Liability, Customer and Guest Responsibilities

13.1. The following limitations of liability apply with respect to all Hospitality Package components
including but not limited to E-tickets.

13.2. TO THE FULLEST EXTENT PERMITTED BY APPLICABLE LAW, THE CUSTOMER AND EACH GUEST
(IN ITS OWN NAME AND ON BEHALF OF ANY MINORS USING A HOSPITALITY PACKAGE
BOUGHT BY IT) ACCEPTS ALL RISKS AND DANGERS WHICH IT MAY FACE OR ENDURE WHILE
ATTENDING MATCH HOUSE AND WAIVES ANY CLAIMS AGAINST MATCH HOSPITALITY AND
THE MATCH HOSPITALITY SALES AGENTS RELATING TO SUCH RISKS AND DANGERS. THE
CUSTOMER AND EACH GUEST (IN ITS OWN NAME AND ON BEHALF OF ANY MINORS USING
A HOSPITALITY PACKAGE BOUGHT BY IT) ACCEPTS THAT THERE ARE RISKS TO ITS PERSONAL
SAFETY OR PROPERTY LOSS ON THE WAY TO OR FROM AND OUTSIDE OF OR WITHIN MATCH
HOUSE. NOTHING IN THIS PARAGRAPH IS INTENDED TO REQUIRE A CUSTOMER OR GUEST
TO ACCEPT RISKS OR DANGERS FROM, OR WAIVE RIGHTS TO DAMAGES, LOSSES, COSTS,
EXPENSES, CLAIMS OR FEES ARISING FROM, THE GROSS NEGLIGENCE OR WILFUL
MISCONDUCT OF MATCH HOSPITALITY OR THE MATCH HOSPITALITY SALES AGENTS OR A
FIFA WORLD CUP™ AUTHORITY.

AN INHERENT RISK OF EXPOSURE TO COVID-19 EXISTS IN ANY PUBLIC PLACE WHERE PEOPLE
ARE PRESENT, INCLUDING STADIUM PROPERTY. COVID-19 IS AN EXTREMELY CONTAGIOUS
DISEASE THAT CAN LEAD TO SEVERE ILLNESS, TEMPORARY AND PERMANENT DISABILITY,
AND DEATH. PRE-EXISTING RISK FACTORS SUCH AS UNDERLYING MEDICAL CONDITIONS AND
ADVANCED AGE MAY MAKE CERTAIN INDIVIDUALS PARTICULARLY VULNERABLE. BY
ENTERING THE MATCH HOUSE OR ANY STADIUM, THE CUSTOMER CONFIRMS THAT IT AND
EACH OF ITS GUESTS VOLUNTARILY ASSUME ALL RISKS RELATED TO EXPOSURE TO COVID-
19. THE CUSTOMER FURTHER ACKNOWLEDGES AND ACCEPTS THAT IT AND EACH OF ITS
GUESTS WILL FOLLOW ANY AND ALL RULES AND/OR PROTOCOLS THAT THE FIFA WORLD
CUP™ AUTHORITIES MAY IMPLEMENT THROUGHOUT THE FIFA WORLD CUP QATAR 2022™
IN ORDER TO ATTEMPT TO REDUCE THE SPREAD OF OR THE RISK OF CONTRACTING COVID-
19 AND THAT THE INABILITY OR UNWILLINGNESS TO COMPLY WITH SUCH RULES AND/OR
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13.3.

13.4.

13.5.

PROTOCOLS SHALL NOT ENTITLE THE CUSTOMER OR ITS GUESTS TO A REFUND OR ANY
OTHER FORM OF COMPENSATION.

SUBJECT TO SECTION 13.4 BELOW AND TO THE EXTENT PERMITTED BY APPLICABLE LAW,
MATCH HOSPITALITY SHALL NOT BE LIABLE TO THE CUSTOMER AND/OR ANY GUEST FOR
ANY INDIRECT OR CONSEQUENTIAL LOSS (INCLUDING, WITHOUT LIMITATION, LOSS OF
REVENUE, LOSS OF PROFITS, LOSS OF ANTICIPATED SAVINGS, LOSS OF GOODWILL OR LOSS
OF REPUTATION) ARISING OUT OF OR IN CONNECTION WITH THE PERFORMANCE OR ANY
BREACH OF THE SALES AGREEMENT AND THE MAXIMUM LIABILITY OF MATCH HOSPITALITY
TO THE CUSTOMER AND/OR GUEST IN CONTRACT OR OTHERWISE UNDER OR IN
CONNECTION WITH THE SALES AGREEMENT SHALL NOT EXCEED THE TOTAL PRICE PAID FOR
HOSPITALITY PACKAGES BY THE CUSTOMER TO MATCH HOSPITALITY IN RESPECT OF THE
SALES AGREEMENT.

NOTHING IN THE SALES AGREEMENT WILL AFFECT THE STATUTORY RIGHTS (INCLUDING
CONSUMER RIGHTS IF AND WHEN APPLICABLE) OF ANY CUSTOMER OR GUEST OR EXCLUDE
OR RESTRICT ANY LIABILITY FOR DEATH OR PERSONAL INJURY ARISING FROM THE
NEGLIGENCE OR IMPROPER CONDUCT BY MATCH HOSPITALITY OR THE MATCH HOSPITALITY
SALES AGENTS, OR ANY OTHER LIABILITY WHICH CANNOT BE EXCLUDED OR LIMITED UNDER
APPLICABLE LAW.

THE CUSTOMER AND EACH GUEST IS RESPONSIBLE FOR THEIR PERSONAL ARRANGEMENTS
CONNECTED TO THE HOSPITALITY PACKAGES (INCLUDING, WITHOUT LIMITATION, TRAVEL,
ANY FORM OF TRANSPORTATION AND ACCOMMODATION) AND SUCH ARRANGEMENTS ARE
ENTERED INTO BY THE CUSTOMER AND EACH GUEST AT THEIR OWN RISK AND MATCH
HOSPITALITY SHALL NOT BE LIABLE FOR ANY COSTS OR LOSSES RELATING TO SUCH
ARRANGEMENTS SUFFERED BY THE CUSTOMER AND ANY GUESTS.

14. Unforeseen Circumstances

14.1. If a Session at MATCH House is cancelled due to a Force Majeure Event, MATCH Hospitality

shall refund a portion of the price of each affected Hospitality Package, such refund to be
determined by reference to the prevailing circumstances (and to be subject to the
deduction of all unrecoverable costs). Any such refund shall constitute the sole and
exclusive remedy to which the Customer is entitled.

15. Termination

15.1.

15.2.

In the event that any Customer fails to ensure that MATCH Hospitality receives, in full and
by the due date set out in Section 6 and/or also specified in the relevant invoice, the amount
specified in the relevant invoice as consideration due and payable, MATCH Hospitality
reserves the rights specified in Section 6.7, including, without limitation, the right to
terminate the Sales Agreement in full or in part.

The Customer agrees and acknowledges that, in the event of a violation or breach of any
term of these Sales Regulations, the Code of Conduct or any other relevant laws or by-laws,
MATCH Hospitality shall, in addition to all other rights and remedies that MATCH Hospitality
may have, retain the right to:

(i) terminate the Sales Agreement in whole or in part immediately without further notice;
and/or

(ii) render null and void any applicable E-ticket; and/or
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15.5

(iii) refuse entry into MATCH House to the offending Customer and/or Guest, or eject the
Customer and/or Guest from MATCH House; and/or

(iv) enforce the Sales Agreement and/or claim damages.

In the event of termination of the Sales Agreement or cancellation of any Ticket forming part of
the Hospitality Package, any payment made by the Customer, whether in full or in part, will be
retained by MATCH Hospitality as partial compensation for the administration, cancellation fees
and production costs and/or instead of damages or other compensation. MATCH Hospitality
nevertheless retains the right to sue for a higher level of applicable damages.

The termination of the Sales Agreement for any reason whatsoever shall not affect any
provision of the Sales Agreement which is intended to survive its termination, nor prejudice or
affect the rights of either party against the other in respect of any breach of the Sales
Agreement, or in respect of any monies payable by the Customer to MATCH Hospitality in
respect of any period prior to termination.

16 Miscellaneous

16.1

16.2

16.3

16.4

16.5

16.6

Should any provision(s) of these Sales Regulations and/or the Sales Agreement be declared void,
ineffective or unenforceable by any competent court, the remainder of the Sales Regulations
and the Sales Agreement will remain in effect as if such void, ineffective or unenforceable
provision(s) had not been contained.

The Sales Agreement (together with its component parts) has been drafted in English. The Sales
Regulations may be translated into the three (3) other official FIFA languages and Arabic, and
made available through FIFA.com. In the event of any discrepancy between the English and
other language version of the Ticket Terms of Use, the English text will prevail and will be used
to resolve all questions of interpretation and application.

MATCH Hospitality reserves the right to refuse (at its sole discretion) the purchase of Hospitality
Packages by Customers who are the subject of football match banning orders or who are
identified by FIFA as being prohibited from any such purchase.

Subject to Section 16.9, the Sales Agreement will be governed by the Law of the State of Qatar
and will be governed by, and interpreted in accordance with, the substantive Laws of the State
of Qatar.

To the fullest extent allowed by applicable law and without affecting any consumer rights of the
Customer and in the absence of amicable settlement, any disputes arising out of or in
connection with the Sales Agreement pursuant to these Sales Regulations shall, unless
otherwise determined by MATCH Hospitality or a FIFA World Cup Authority (if applicable), be
exclusively referred to, and finally resolved by, an arbitral tribunal in accordance with the Qatar
Arbitration Law No (2) of 2017. The seat of the arbitration shall be Doha, Qatar. The language
of the proceedings shall be English. For the avoidance of doubt, any determination by the
arbitral tribunal shall be final and binding on the parties.

The Customer agrees to indemnify and hold harmless MATCH Hospitality and MATCH
Hospitality Sales Agents, as well as their respective officers, directors, employees,
representative or agents against any and all liabilities, obligations, losses, damages, penalties,
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claims, fines and expenses (including reasonable legal expenses) resulting from, arising directly
out of, or directly attributable to:

(i) any claim by any Guest against MATCH Hospitality in connection with any purported
breach by MATCH Hospitality of the Sales Agreement;

(ii) any activity conducted by the Customer or any of its Guests which causes damage to
MATCH Hospitality or to the enjoyment of Hospitality Packages by any other Customer
or Guest; and

(iii) any activity conducted by the Customer or any of its Guests which infringes the
intellectual property rights of MATCH Hospitality and/or a FIFA World Cup Authority.

16.7 A notice under or in connection with the Sales Agreement must be in writing and must be
delivered personally or sent by overnight mail delivery service or by fax to the party due to
receive the notice at its address specified in the Order or to another address specified by the
receiving party by written notice to the other party.

16.8 The Customer acknowledges and agrees that MATCH Hospitality may transfer and assign
its rights and obligations under the Sales Agreement to an MH Affiliated Company and in
the event it does so will notify the Customer in writing, and the Sales Agreement will be
governed by, and interpreted in accordance with, the substantive laws of the jurisdiction
in which the MH Affiliated Company is located (“MH Affiliated Company’s’s Jurisdcition”)
and any disputes arising out of or in connection with the Sales Agreement shall be resolved
in accordance with the equivalent rules of arbitration that apply in the MH Affilated
Company’s Jurisdiction.

16.9 The Sales Agreement shall not be amended or modified, and no provision hereof shall be
deemed to have been waived by either party, except by a written instrument signed by
both MATCH Hospitality and the Customer.

17 Definitions

“Code of Conduct” means the applicable safety and security measures adopted by MATCH
Hospitality as reflected in the MATCH House-specific code of conduct (as amended from time to
time).

“Confirmation of Purchase” means MATCH Hospitality’s written confirmation and acceptance of
the Customer’s Order which is issued by MATCH Hospitality in accordance with Section 3.

“Customer” means any legal entity or individual duly identified in the Order, who purchases a
Hospitality Package.

“E-ticket” means any physical or electronic device which is issued or used by MATCH Hospitality
and which entitles its holder to access the MATCH House on a day and Session to use any
Hospitality Package.

“FIFA” means the Fédération Internationale de Football Association (FIFA), the world governing
body of Association Football.

“FIFA Fan Festival” means a secured and officially FIFA-branded area offering fans the possibility
to view Matches on one or more giant screens and enjoy additional services such as food and
beverage and entertainment established in Doha or at other locations in the host country during
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the FIFA Fan Festival operational days, scheduled to be from November 17" 2022 until the end of
the FIFA World Cup Qatar 2022™ football tournament.

“FIFA World Cup™ Authority” means any out of FIFA, Q22, the Supreme Committee, the FIFA Fan
Festival management and/or any Qatari governmental entity responsible for safety and security
in connection with the FIFA Fan Festival, and their respective employees, volunteers, agents,
representatives, officers and directors.

“Force Majeure Event” shall mean any event or circumstances which is beyond the control of
MATCH Hospitality, FIFA, Q22, the Supreme Committee or another FIFA World Cup™ Authority
including but not limited to a storm, earthquake, flood or other act of God, war, invasion, act of
foreign enemy, hostilities (whether war be declared or not), civil war or strife, riot, national state
of emergency, plague, any epidemic and/or pandemic, act of terrorism, rebellion, strikes, lock-
outs or other industrial disputes, acts of governments or other prevailing authorities, or any
requirement, whether operational, organisational or any other FIFA World Cup™ Authority.

“Guest” means any individual invited by the Customer and to whom a Customer provides a
Hospitality Package which has been sold to the Customer by MATCH Hospitality.

“Hospitality Package” means any official hospitality package created by MATCH Hospitality
comprising a E-ticket and certain hospitality benefits and services to be provided at MATCH House
in connection with the FIFA World Cup Qatar 2022™. Hospitality Packages do not include services
or benefits provided other than at MATCH House, such as (without limitation) ground
transportation, air travel or accommodation services or Match tickets.

“Match” means any football match comprising one of the sixty-four (64) matches scheduled to
comprise the FIFA World Cup Qatar 2022™ football tournament.

“MATCH House” means the offsite hospitality venue located at the FIFA Fan Festival in Al Bidda
Park used by MATCH Hospitality,

“MATCH Hospitality” means the branch of MATCH Hospitality W.L.L a company registered in
Doha, Qatar, with Company number 150991 and whose trading office is at Tornado Tower Building
No. 17, 20%™ Floor, Street 810-Majlis Al Taawon St, Zone 60, West Bay, Doha, Qatar or any MH
Affiliated Company pursuant to Section 16.8.

“MATCH Hospitality Sales Agent” means any third party sales agent appointed by MATCH
Hospitality to provide certain sales services to MATCH Hospitality in connection with the sale of
Hospitality Packages.

“Order” mean the Customer’s signed order for Hospitality Packages, as set out in the purchase
order document that has been completed by the Customer (and in the form which is provided by
MATCH Hospitality from time to time).

“Product Description” means the description of each Hospitality Package which is the subject of
any Order.

“Q22” means QATAR 2022 LOCAL ORGANISING COMMITTEE LLC..

“Sales Agreement” means the agreement between MATCH Hospitality and the Customer for the
purchase of Hospitality Packages, as more fully described in Section 4.

“Sales Regulations” means these regulations governing the sale and use of Hospitality Packages.
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“Session” means the day, date and time specified in the Confirmation of Purchase and on the E-
ticket when the Customer has the right to use any Hospitality Package.

“Supreme Committee” means the Supreme Committee for Delivery and Legacy.
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YemnuoHaT mupa no ¢yrbony FIFA B KaTape 2022™

OnucaHue MNMaketos roctenpummctea MATY Xayc

MATM Xayc «J/layH»x Hacnegue»

MATY Xayc «pembep»

*k*x

**

Ycnyrmn Ha naowaake MATY Xayc

Kateropus

YHUKaNbHOCTb dneraHTHbIM NayHX Ha 3aKpbITOM DKCKNO3MBHAA NIOLWAAKA B CAMOM LEeHTpe

MATM Xayc TEPPUTOPUMN C MAHOPAMHbBIM BUAOM Ha dectnBana 6onenvwmkos FIFA, goctynHoe
naowaaky, rae byaer npoxoants Gectneanb | Tonbko roctam MATY Xayc «Mpembep»
6onenbuwmKkos FIFA, 4OCTYNHbIN TONbKO
roctam MATY Xayc «JlayHx Hacneaue»

PectopaHHoe M3blcCKaHHOE MeH!0 13 YeTblpex batog, rpunb-| CoBpeMeHHOE MeHI0 cnopT-6apa, coctosuee

0bcnyKMBaHWe B CTaHLMKN HA OTKPbITOM BO34yxe u3 aByx 604

MATM Xayc

Hanutkn 8 MATY
Xayc

MpemnanbHble CMUPTHbIE HAMUTKK, BUHO,
NnBo, 6€3a1KOro/ibHbIE HaMUTKM,
6€3a/IKOro/IbHbIE 1 a/IKOrO/IbHbIE KOKTENN

BuHo, nuBo 1 6e3anKoronbHblE HAMUTKU

O6cnykuBaHue B
MATM Xayc

O6cnyrKmBaHMe 3a CTOIMKOM. [LOCTYMHO Ha
NPOTAXEHUN BCel ceccuu

Ena v HanuTKKM nogatoTca B Hape. [LocTynHO Ha
NPOTAXEHUN BCEN ceccum

bpoHupoBaHue
cTtonunkos B MATY
Xayc

Bo3MOKHOCTb 3a6pOHMPOBATL CTONUK ANA
rpynmnbl U3 BOCbMW YesloBEK UK bonee (npu
HanMunm)

bapHble CToNMKK 6e3 cTybes 1 06blYHble
cToNnKK. CTONIMKM He BpoHMpyoTCA

Lekop 8 MATY

YTOHYEHHbIN CTUNb

MHTepaKTMBHOE, NOBCEAHEBHOE U

Xayc npasgHUYHOEe NPOCTPAHCTBO
Pa3sBnekaTtenbHas PasBnekaTenbHasa Nnporpamma B flayHxe, BufA, | Bua Ha ocHoBHyto cueHy dectnBana
nporpamma B Ha OCHOBHYO cueHy PecTmBana 6onenbwmKkos FIFA, guasken, BbicTynaeHun
MATM Xayc 6onenbwmKkos FIFA, 3B8e3gHble rocTu Ha aApPTUCTOB, MHTEPAKTUBHbIE AUCNAEN, UTPbI U
HEeKOTOPbIX MaTyax, TPAHCAALMA MaTYa Ha TPaAHCAALMA MaTYa Ha IKpaHaxX
3KpaHe
KomaHaa Obuan Obuwasn
Mporpammel
roctenpMmMmcTBa B
MATY Xayc
Mapkoska 8 MATY MapkoBKa Het

Xayc

Mpoparka MakeToB rocTenpUUMCTBA Ha OTAE/bHbIE MATYM, 3 TaKKe Ha Cepum MaTyelt OCyLLLECTBAAETCA B C/lydae
HANMYMA, a TAKXKe COrNacHo ycnosmam MNonoxkeHni o npoaarkax MakeTos roctenpuMMmMcTea Ha YemnuoHaT mupa no
¢yTbony FIFA B Katape 2022™ n KpuTepmusam ypoBHen obcnyKmBaHua Mporpammbl rocTenpumMmMCcTBa, NepeuymncieHHbIM

Bbllle.

KnneHT noatsep:kaaeT v NPU3HaET, uTto MNponycKka Ha NapKoBKy nowaakn dectmsans 6onenbuwmkos FIFA: (i)
NpeaoCTaBAATCA NPU YCAOBUM HAMUUA U AOMKHbI 6bITb NoaTBEPKAEHbI MATY Xocnutanuty, (ii) 4OAXKHbI 6bITb
3anpouleHbl KaMeHTom B nMcbMeHHOM Buae U (iii) ByayT pacnpegeneHbl cornacHo cneaytouiein cxeme, ecav MATY
XOCNUTannTM He NPUMET MHOTO pelleHus (Mo ceoemy cobCcTBEHHOMY YCMOTPeHM0): 1 (04HO) NnapKoBOYHOE MecTo ANA
NIerKOBOro aBTOMOBUNA Ha MaTy Ha Kaxable 4 (4eTbipe) MaKkeTa roctenpuMmMcTea, NpMobpeTeHHble Ha Kako-1nbo
maTy, nam 1 (ogHO) NnapKoBOUYHOE MecCTo ANs aBTobyca Ha maTy Ha Kaxkaple 40 (copok) MNakeToB roctenpunMMcTBa,
npuobpeTeHHbIX Ha KaKoi-1Mb60 maTy. MapKOBOYHbIE MECTa Ha CTaAMOHE He NPeaoCTaBAAIOTCA.

Page 10f1




CODE OF CONDUCT
MATCH House

Guests must always conduct themselves in a
manner so as not to offend, endanger the
safety of, or unnecessarily hinder or harass
other guests or staff. Guests should comply
with any reasonable instructions given by any
member of staff.

Prohibited Items:

Guests are prohibited from bringing into, or
using, any items included on the attached FIFA
Fan Festival™ Prohibited Items list:

Guests are also prohibited from wearing
masks, helmets or other articles intended to
disguise a person’s identity, but excluding any
personal protective equipment for the
purpose of protection against the spread of
Covid-19.

All guests may not:

e engage in any conduct which could impair
the stay or enjoyment of other guests;

e provide alcoholic beverages to guests
under 21 years old;

e express any offensive message, of a racist,
sexist or xenophobic nature, or any other
forms of discrimination that would cause
offence whether written spoken or
gestured or communicated in any other
way;

e promote any political, ideological or
commercial message or any charitable
cause;

e be impaired by alcohol, narcotics or any
behaviour-modifying substance;

e smoke inside or outside the premises —
including e-cigarettes, except in
designated smoking areas;
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act in a way which may be interpreted by
others as provocative, threatening,
discriminatory or offensive;

create any threat to the life or safety of
themselves or others, or harm anyone else
in any way whatsoever, or cause damage
to anyone or anything;

encourage violent or harmful behaviour or
behave, or show a tendency to behave,
violently or harmfully or in a manner likely
to disrupt public order;

restrict or impede circulation of other
guests or staff into, out of or around the
premises;

violate the privacy of other guests or staff
inside the premises by audio or video
recording, or photographing them through
any means of media, including without
limitation mobile devices, without their
consent;

write, paint on, affix anything to or in any
other form damage the structural
elements, or installations of the premises;
or

otherwise engage in activities which could
compromise safety as assessed of the staff
and security personnel.

Remove any decorative item from the
premises.

Take open or sealed bottles, glasses or
cups out of the premises.
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Any person acting in a manner that is contrary
to this code of conduct will be required to
immediately leave the premises.
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follow and adhere to all responsible
service and consumption of alcohol rules
and regulations as indicated and
displayed in the bar service areas. (this
includes respecting the service drinking
times within the Session time frames);

submit to inspections, body checks and the
removal of items that are prohibited to
use, possess, hold or bring into MATCH
House;

Leave the premises promptly and as
directed by staff (including, but not limited
to, at the end of the Session).
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FIFA Fan Festival™ Prohibited Items
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articles
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or discriminatory nature
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and sport gear / equipment (e.g.
scooters)

* Quantities of not more than 1 package of 7 different medicines and medical products only in the
amounts specified in the doctor’s prescription or a copy thereof are allowed.

Attendees who refuse to hand over or dispose of the Prohibited item(s) will be denied access to the

Event.
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Promotional materials of any

kind, including items with
trademarks or other types of
advertising signs or information
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You may be asked to leave or be removed from the Event for safety, security or any other reason
deemed appropriate by the Event organisers.

The Event is being filmed. By entering the Event, you grant FIFA and any third party authorised by FIFA
the unrestricted right and licence to use worldwide and in perpetuity your image, likeness, actions,
name, voice and statements in connection with any live or delayed broadcast or other transmission or
reproduction of the Event, in whole or in part, by means of any media existing now or in the future, for
any purpose and without compensation, consideration or notification.

Follow the link to get the online version of the prohibited items list for the FIFA Fan Festival™.

Ggabaill ol Lo a1 ot 53 i ro8l o Aol diilsio Ll dlladll o ] e of 8Ll dlio walk) a8
Duaslio

g plasiwb Lausyig > FIFA 5o uabyo el &b s FIFA giai dlg>ig pugaill 281> a3l 13n
3le] oi 1551 dnbasi i g s Lo 9 blao s dalac i § o d Loy eibou raig Wliguog lawlg eliladig clguin log
el § of Wl 335790 dsolle] g & g néh0) 3 & 1939 Al o= 2 o JolS S il 0.3 2

o Jlid] ol uugni gidgli'u t"Si 0939 Al

Monmzuinoll FIFA oz @ Sskodl sloll dosts o dyig ] divus e Jsa) bulyl )b Jbs

FIFAWORLD CUP-Qat_ar2022-



	bc68f57fc9b73f735ad02c305f8d22fe7cff21d98befda20b6b1977bd77060c6.pdf
	157f7f9ac1ad34435cf651b70c1c4be24bb56884fdaf2e6a90607a96b3d708ba.pdf

	bc68f57fc9b73f735ad02c305f8d22fe7cff21d98befda20b6b1977bd77060c6.pdf
	bc68f57fc9b73f735ad02c305f8d22fe7cff21d98befda20b6b1977bd77060c6.pdf
	157f7f9ac1ad34435cf651b70c1c4be24bb56884fdaf2e6a90607a96b3d708ba.pdf


